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Objective: 
Increase awareness around the benefits of specialized care in 
PD and help connect PD community to new resources to 
optimize their care 

Media strategies: 
 Conduct original research to highlight knowledge gaps and 

benefits of specialized care 
 

 Target high-impact national media placement to reach wide 
audience around launch 
 

 Utilize a series of targeted media tactics to drive traffic to PiP 
website and local event attendance 
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PiP media snapshot 
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Survey and infographic 

Survey findings help inform key messages and media strategy,  
and are pulled-through in nearly all PiP media coverage  

Infographic posted on Everyday 
Health’s “Healthy Living” Pinterest 

board reaches their nearly 
 3.6 million followers 

Upcoming byline  
by Dr. Jim Leverenz highlights 

key survey takeaways and 
infographic for target clinician 

audience  

 
 

Readership includes 20,000 
physician subscribers  

and 171,000 unique monthly 
visitors 

“A survey by Harris Poll that included more than 
500 patients for The Michael J. Fox 
Foundation…found that fewer than half were 
aware of movement-disorder specialists.” 

-The Wall Street Journal 
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“First-look” story 

The Wall Street Journal “Informed Patient” story announces Partners in 
Parkinson’s and reaches an audience* of  13.2 million  

Laura Landro’s interview on WSJ Radio about 
the importance of specialized care for PD 

patients reaches more than 470 radio stations  

*Audience includes estimated total reach of print, online and social media 



6 

0

20

40

60

80

100

PiP URL MDS Patient
Engagement

What is PD?

Key message pull-through 

Satellite/radio media tour (SMT/RMT) 

Dr. Irene Richard and patient ambassador participate in 21 television and radio 
interviews on PiP, reaching an audience of 5.9 million across the country 

“Parkinson’s disease and its symptoms can vary a lot, so it is 
important to find a doctor who sees Parkinson’s patients 

frequently, and therefore is aware of the nuances and can 
help people connect with the resources available to them.” 

- Dr. Irene Richard 

Percent 

Dr. Richard’s interview on Sirius 
XM/Doctor Radio’s “Healthy Aging” 

show reaches approximately 
 3.9 million listeners 
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Radio news release (RNR)  

RNR reaches an audience of nearly 12.8 million in all 50 states encouraging 
people to find a PiP event in their area 

Key markets reached include: 

Los Angeles 

Las Vegas 

Portland 

San Francisco 

Boston 

Philadelphia 
New York 

Chicago 

Dallas-Ft. Worth 

Washington, DC  

Atlanta 
Phoenix 

Minneapolis 

Baltimore 
Cincinnati 

St. Louis 

Miami 

Denver 

• Aired 2,040 times  

• Played by nearly 1,007          
unique radio stations  

• Reached 49 of the top 50    
markets in the US 

• Garnered 1,178 unique       
Internet streams 

• Elevates MJFF thought leadership 
with quote from Debi 
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Mat release 

Mat release raises awareness about PiP, local events  
and the benefits of patient engagement 

More than 4.4 million 
unique monthly visitors 

More than 7.2 million 
unique monthly visitors 

More than 10.3 million  
unique monthly visitors 

More than 5.9 million 
unique monthly visitors 

• 1,021 online placements 

• Total online audience of 24.4 million  

• Reaches readers in all 50 states 

“We’re excited to be connecting with patients 
and caregivers around the country —  some 
of whom we’ve met before, but many who 
are new to us and have never had a chance 
to be at an event like this.”  
- Debi Brooks, co-founder and executive vice 
chairman of The Michael J. Fox Foundation  
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#HealthTalk Twitter chat  

Driving dialogue around living with Parkinson’s, the Twitter chat resulted in  
70 contributors and 486 Tweets, with more than 25.75 million impressions 

The New York Times journalist: 3,290 followers 

Official Sanofi US Twitter feed: 23,200 followers 

Beauty news on Everyday Health: 17,400 followers 

Physician-facing neurology magazine: 473 followers 

Senior Care Corner.com, elderly caregivers site: 9,321 followers 

Everyday Health: 289,000  followers 
Everyday Health garners 9 million unique monthly visitors 


